MARKETING COORDINATOR
JOB POSTING
The Woodland Cultural Centre shall be a leader in the revitalization and strengthening of the languages,
values, arts, and knowledge found within the Indigenous Civilizations of the Eastern Woodland. It shall
have as its aims and objectives the preservation, accurate documentation, education, decolonization
and promotion of the values, practices, language, National Treasures and articles of both past and
contemporary Indigenous Civilizations of the Eastern Woodland. Youth, Elders, students, scholars and
people of both the Anishinaabek and Onkwehon:we Civilizations can research, reaffirm, celebrate, learn,
display and discuss their culture, language, history, art and values.
The Woodland Cultural has for 35 years established a First Nations Language Department where Youth,
Elders, Faithkeepers, students, and people of the Onkwehon:we Civilization can research, reaffirm,
celebrate, learn, display and discuss their civilizations from the place of collective intellect that includes,
languages, histories, the living Indigenous Arts and intrinsic moral intelligence. The areas of
concentration of the Language Department include Indigenous Knowledge Systems and Research,
Indigenous Languages and Spiritualities.
SUMMARY DESCRIPTION:
Under the direction of the Executive Director, the Marketing Coordinator assumes the responsibilities
for developing and implementing strategies for raising the organizational profile of the centre by
managing digital marketing and website updates, and creating event specific content and plans across
all platforms including online, print, video, radio, and social media. The Marketing Coordinator will take
the lead on liaising with outside contractors to ensure consistency of the WCC brand identity and
creating strategies for reaching the broadest possible public.
OVERVIEW OF RESPONSIBILITIES:
The Marketing Coordinator is responsible for the development and implementation of marketing,
media, social media and community engagement campaigns which support the WCC as a leader in the
field of Indigenous cultural education and programming (including exhibitions, artistic events and
performances).
1. Develops and implements robust marketing, media and social media strategies to support the
Centre’s activities and aspirations.
2. Ensures a consistent brand awareness and reputation on all media platforms (web, print, video,
radio, social media).
3. Creates marketing, media, social media and community engagement campaigns with clear
objectives and analysis of performance of channels, campaigns, and programs on a regular basis.
4. Work collaboratively with the WCC staff to ensure marketing priorities are embedded in all
aspects of WCC activities as a cultural centre.
5. Manages and maintains promotional materials inventory.

6. Creates content for website, email campaigns, e-newsletter, social media, and other platforms
and designs a content plan and schedule.
7. Coordinates with design, print, and other suppliers.
8. Develops partnerships to further the WCC profile and objectives.
9. Ensures timely and impactful communications related to WCC.
10. Proofreads all communication materials for spelling, grammatical and typographical errors, and
checks that all elements are correct and factual.
11. Creation of marketing reports to be reviewed by the Board of Directors.

OVERVIEW OF REQUIRED SKILLS AND KNOWLEDGE:
The Marketing Coordinator shall have:
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

Education in marketing with a minimum of 3 years experience.
Proven ability to develop and implement marketing projects and campaigns.
A track record of strategic approaches with proven results.
Ability to work with software and online tools including: WordPress, Microsoft and Google
applications, email delivery and management platforms (Mailchimp), social media platforms.
Strong creative copywriting skills with a commitment to quality and detail.
Experience in fundraising in the public and/or private sectors.
The ability to manage projects, finances, timelines, deliverables and staff teams.
High degree of professionalism with outstanding ability to work effectively and efficiently with
colleagues at all levels of management.
Ability to handle multiple assignments simultaneously and meet tight deadlines.
Graphic design skills and proficiency with Photoshop/Illustrator/InDesign an asset.

All applicants for this position should submit a cover letter, a current CV or Resume, and three
references.
Preference will be given to applicants of Indigenous heritage.
Closing Date: Wednesday June 12th 2019
If interested, please send cover letter and resumé with references by June 12th 2019 to:
Woodland Cultural Centre
184 Mohawk Street, Brantford, ON N3S 2X2
Attn: Melanie Fernandez
Interim Executive Director
(519) 759-2650
projects@woodlandculturalcentre.ca
Note: Only those selected for an interview will be contacted.

